GUIDELINES FOR MEDIA ANALYSIS REPORT (COVID-19 Impact)
COMM 3350 – Fall 2020
Your Media Analysis Report should be posted as an attachment in the Assignments area no later than Wednesday, November 25th at NOON 11:59 pm [extended deadline]. The deadline to post your industry selection and issue in the Discussions area is Friday, October 16th by 11:59 pm.
General Guidelines
Step 1: Select one of the following general traditional media industries highlighted in our course:
· Television (specify cable/satellite or broadcast or streaming)
· Radio 
· Social Media
· Film Industry (specify production or streaming or theaters)
· Video Game Industry
· Digital Devices
· (Other topics must be forwarded to the instructor and approved in advance)
Step 2: Conduct preliminary research on your topic, looking for popular articles or blog posts on how COVID-19 is affecting the industry you are interested in. (The purpose of this step is for you to get an overview of how COVID-19 is affecting your industry of interest so you can get an overview of issues, terminology and keywords, and other topics to help you frame your primary research question or issue.)
Step 3. Create a broad research question or argument that is being presented in several of the articles you reviewed. (NOTE: Scholarly research articles are NOT required as sources for this assignment. Popular articles from news organizations, bloggers, corporations, and other online sources are fine.)
· Examples of Research Questions:
· How is COVID-19 impacting the radio industry?
· (Related: How is COVID-19 impacting the podcasting or audio streaming industry?)
· How is COVID-19 impacting the film industry? 
· Make sure to be specific.  Examples are the impact of COVID-19 on:
· Film Production
· Movie Theaters
· Film Streaming Services
· How is COVID-19 affecting TV studios and production?  
· How is COVID-19 affecting the video game industry?
· How is COVID-19 affecting development of apps for digital devices (e.g., smartphone apps for contact tracing and other public health issues)
Step 4: Identify at least eight sources available online that address your question on the impact that the new media and/or social media are having in this industry (whatever industry you selected in Step 1). Keep your report focused on the impact of COVID-19 within this relatively narrow electronic media industry sector.  You should not have ten articles on ten unrelated topics. 
NOTE: Two or three of your eight (or more) sources should provide an overview of your industry or company without referencing COVID-19.  This is important to provide a baseline from which to examine the impact that COVID-19 has had on the industry.
Step 5: Identify an online video in which someone is describing this COVID-19 impact in your selected industry.  
Step 6: Summarize the findings from your research in a 6 - 8 page report written in MS Word (1-inch margins, 12-point font, Title page and reference page do not count toward page total).   NOTE: If you prepare the report in Pages on a Mac computer, you MUST convert it to MS Word or PDF so I can access it with my PC. 
Your report should include the following components:
· Report Overview: An overview of your report and why it’s relevant.
· Industry Overview: A background introducing the reader to your selected industry without reference to COVID-19. Summarize information from your research, and include hyperlinks to articles providing the reader with pre-COVID industry insights, such as recent industry revenue, audience/user data, and leading companies in the field.
· Industry-wide COVID-19 Impact: Summarize and provide hyperlinks to articles that address the impact of COVID-19 on the overall industry (use industry-wide statistics where available to show impact).
· Impact of COVID-19 on specific companies: Summarize and provide hyperlinks to articles that address the impact of COVID-19 on specific companies in your selected industry. 
· Video: Include a hyperlink to at least one video at a relevant point in your discussion.  If you can embed the video into your report, please do that as well.   If not, please insert a screenshot to an image from the video in the relevant section of your report.
· Images: Insert at least three additional images at relevant points in your report. 
· Conclusion: Provide your conclusion on what you think the near future holds for the traditional media companies being affected by these COVID-19 trends
Style/Format Guidelines -IMPORTANT
· Your report should include summaries of key points from your articles, as well as hyperlinks to the online articles at relevant locations in the report.   The link to each article should be hyperlinked to a word or phrase in the report, rather than full URLs appearing in the section of the report related to that article.  
· Cutting and pasting chunks of language from your sources and presenting them as your own is plagiarism.  You should include hyperlinks directly to the online articles.  If you have working hyperlinks to all articles, a separate reference list is not required. 

Examples of past reports are provided below to show how content from hyperlinked articles should be synthesized in your report. 

Example #1 from Fall 2017
Example 2 from Fall 2017

Note that the guidelines for Fall 2017 regarding topic and number of online sources required in the report were NOT the same as for this semester.  These examples from Fall 2017 are only provided to show how such a report should look and how content from the articles can be synthesized into a student’s report. 

Note also that the students in Fall 2017 had to create a blog, and then posted their final report on their blog.  This semester there is no requirement for you to create a blog.  However, your report in MS Word is required to have hyperlinks to your online sources.  Make sure your hyperlinks are all working when you submit your report. 

Deadlines: The Media Analysis Report should be posted as an attachment in the Assignments area no later than Wednesday, November 25th at NOON 11:59 pm [extended deadline]. 
The deadline to post your industry selection and issue in the Discussions area is Friday, October 16th by 11:59 pm.
Please let me know if you have any questions.

[END OF GUIDELINES FOR MEDIA ANALYSIS REPORT]

